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The topic of research is Influence of Kerala Start-Up Mission on Entrepreneurial 

Ecosystem in Kerala. The objectives of the study include Examination of the 

schemes, programmes, events and support services of Kerala Start up Mission for 

promoting entrepreneurship in Kerala; Investigation of the entrepreneurial 

ecosystem in the State of Kerala; exploration of the role of core support services 

provided by the KSUM in shaping the ecosystem, and analysis of  differences in 

perception among entrepreneurs based on socio-demographic characteristics; 

Examination of  the levels of attitude, motivation, self-efficacy, risk tolerance and 

innovativeness among entrepreneurs in Kerala, and to analyse the association of 

these traits with their socio-demographic and organizational characteristics; 

Empirically testing a moderated serial mediation model in which the impact of 

start-up support services on the entrepreneurial ecosystem is mediated through the 

sequential influence of attitude, motivation, and self-efficacy, and moderated by 

entrepreneurs’ risk-taking behaviour, and; Extraction of  the mediating role of risk 

tolerance in the relationship between the core support services of the Kerala 

Start-up Mission and the development of the entrepreneurial ecosystem, and to 

analyse the moderating effect of entrepreneurial innovativeness on the 

relationship between core support services and risk tolerance. The sample size 

of 384 is determined on random basis from a total population of 2650 Start Ups 

as on 31st December, 2022 according to Krejcie and Morgan’s formula. 18 

Constructs were used for the study to collect the samples. A well-designed 

questionnaire was used to collect the primary data. A pilot study was conducted 

based on 50 samples to measure internal reliability. 16 Hypotheses in combined 

form were formulated and tested. The Analysis and Interpretation of Primary 

Data are presented in the Thesis in the fourth Chapter.  Chapter consists of Parts 

of Analysis which cover the Objectives of the Study. Each Part again consists of 

an Introduction and a Conclusion to facilitate easy understanding of the Analysis 

of the Data.  



Abstract 
 

ii 

 The statistical tools used for analysis of data include mean, standard 

deviation, one sample t test, independent t test and ANOVA with Tukey HSD’s 

post hoc analysis are used with the help of IBM SPSS 27 software package, 

Quartile settings, Percentage Analysis and Chi-Square test for goodness of fit and 

Chi-square test, Co-variance Based Confirmatory Factor Analysis (CB-CFA) and 

Structural Equation Modelling (SEM) techniques with chi square difference test, 

heterogeneity test and bootstrapping procedures and simple slope curve graph. 84 

specific findings were derived from the study. By tailoring interventions to meet the 

specific needs of entrepreneurs, the entrepreneurial ecosystem in Kerala can be further 

improved, fostering a climate conducive to sustained innovation and economic 

growth, especially through the Kerala Startup Mission. Theoretical and practical 

implications of the study were observed and noted. Specific recommendations 

were made for the policy makers. Areas for future research were also suggested. 

Keywords: Entrepreneurial Ecosystem, Startups, Kerala Startup Mission (KSUM) 
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Chapter 1 
INTRODUCTION 

 

 

1.1  Introduction 

The economic growth of a country refers to an increase in the real level of 

national output, which can result from enhancements in resource quality, an increase 

in resource quantity, or advancements in technology. Alternatively, it signifies a rise 

in the value of goods and services produced across all sectors of the economy. 

Economic growth can be quantified by an augmentation in a nation's GDP (gross 

domestic product). Economic growth is a normative term, meaning it pertains to 

individuals' moral perceptions of right and wrong, good and bad. Michael Todaro 

defines economic progress as an enhancement of living standards, an elevation of 

self-esteem, liberation from oppression, and an expansion of choices (Todaro, 1981). 

The Human Development Index is the most precise measure of development, 

incorporating literacy rates and life expectancy, which influence productivity and 

may result in economic growth. It also results in the generation of additional 

opportunities in the domains of education, healthcare, employment, and environmental 

conservation. It indicates a rise in the per capita income of each resident. 

In the past decade, India has demonstrated a strong and resilient growth 

narrative propelled by determination, creativity, and foresight. Amidst exceptional 

hurdles like the Covid outbreak and geopolitical crises, the Indian economy has 

exhibited a notable capacity to recover and transform obstacles into opportunities 

while pursuing robust, sustainable, balanced, and inclusive growth. 

The Indian economy has experienced numerous structural reforms that have 

bolstered its macroeconomic fundamentals. These reforms have resulted in India 

becoming the fastest-growing economy inside the G20. In 2023-24, current 

forecasts indicate a growth of 7.3 percent, following increases of 9.1 percent in 

FY22 and 7.2 percent in FY23, while the economy is creating jobs. The remarkable 

post pandemic rebound has resulted in a decrease in the urban jobless rate to 6.6 



Chapter 1 
 

3  Influence of Kerala Start-Up Mission on Entrepreneurial Ecosystem in Kerala 

percent. Since May 2023, the proportion of net new subscribers to the EPFO 

(Employees’ Provident Fund Organisation) aged 18-25 has regularly surpassed          

55 percent of the total net new EPF subscribers. (Department of Economic Affairs, 

Govt. of India, 2024). 

The expansion of entrepreneurship has emerged as a critical factor for the 

advancement and development of developing nations. Business communities, 

academics, and governments are significantly concerned with the cultivation and 

advancement of entrepreneurial mindsets, particularly in developing economies. 

(Acs et al., 2018; Naude, 2010). Entrepreneurship is a crucial factor in economic 

growth as it enhances national wealth through the establishment of new enterprises 

driven by innovation and innovative concepts (Aryal, 2020). 

Startups have emerged as essential drivers of India's economic expansion and 

employment generation. They are essential in fostering innovation and creating 

employment possibilities. Consequently, it cultivates an entrepreneurial culture. 

Startups have challenged existing sectors by adopting disruptive technologies and 

innovative business strategies, resulting in beneficial disruptions and market 

growth. A primary benefit of startups is their capacity to rapidly adjust to evolving 

market conditions.  

Startups have become crucial catalysts of economic growth in India. They 

enhance GDP, create employment opportunities, and promote a culture of innovation 

and risk-taking. The expansion of startups exerts a multiplicative impact on the 

economy. It can provide a ripple effect by boosting demand for goods and services, 

so stimulating adjacent businesses.  

Startups are nimble, adaptable, and motivated by a fervour to address tangible 

issues. They introduce novel concepts, ingenuity, and advancements. Consequently, 

they are vital for a dynamic and evolving economy such as India.  

Startups have played a crucial role in job creation, particularly within the 

technology industry. They provide work possibilities for skilled persons and attract 

premier talent. The objective is to offer a platform for recent graduates to implement 




