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General Instructions Q
1. In cases where choices are provided, students can attend all quest@t each section.

2. The minimum number.of questions to be attended from the Sedtion/Part shall remain the same.

3. The instruction if any, to attend a minimum number of ions from each sub section/sub part/
sub division may be ignored. [\

4. There will be an overall ceiling for each Section/ @L@ is equivalent to the maximum weightage

of the Section/Part. @
N

Ans four questions.
Eachequedgion carries 2 Weightage.

1. What is empirical resea‘rchA

2. Briefly explain SampleQ!ys.

3. How Chicago sty cumentation is used in Research ?
4. What is mea %othesis ?

5. Whatis @sting of the Questionnaire ?

6. Wr’ t note on Multiple Discriminant Analysis.

7 is stapel scale ?

& (4 x 2 = 8 weightage)

Turn over
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Part B

Answer any four questions.
Each question carries 3 weightage.

What are the essentials of the measurement scale ¢

What are the different types of Classification of Data ? 0

‘How will you differentiate between descriptive statistics and inferential statistics ? Qefcribk the

important statistical measures often used to summarise the survey data.

‘ A research report should follow a format specification’. Explain. ?“

with a standard deviation of 8.10 words per minute. Test an employé&s’claim that the school’s

On a typing test, a random sample of 36 graduates of a secretarial sehpol aged 73.6 words
;evel of significance.

graduates average less than 75.0 words per minute using the 5 pe @
The following table gives the number of good and defective m& produced by each of the three

shifts in a factory : &
- T-NC©
Shift , Good Defective tal
4
Day 900 13 1030
Evening 700 S 870

Night 400 \ 0 600
Total 2000 500 2500
AN {

Suppose a bank wants timate the average amount of money borrowed by depositors for a
ast year. The acceptable error should not exceed Rs.75 and the level

sixty-day period duri
of confidence ha el fixed at 95%. The estimated standard deviation of the population is
Rs. 500. What e the sample size required to conduct this study?

% (4 x 3 = 12 weightage)

l V Part C
@ Answer any two questions.

Each question carries 5 weightage.

15Qhe research process involves a series of interrelated and intricate steps’. Does every research

study necessarily need to satisfy all the conditions and be carried out in this sequence ? Explain.
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16. The following are the number of words per minute which a secretary typed on several occasions on

17.

18.

three different typewriters.

Typewriter 1 71 78 70 69 77 72 65 69
Typewriter 2 74 76 72 70 69 68 72 73 &
Typewriter 3 70 72 66 64 63 67 69 70

Test whether the differences among the mean of the three samples (typewriters) can b @Jted
to chance. You may use a 5 percent level of significance. ‘ \

What are the main types of interviews ? Discuss their characteristics and give exa% of concrete
situation in which each would be suitable.

“Scaling describes the procedures by which numbers are assigned to %us degrees of opinion,

attitude and other concepts.” Discuss and elaborate classification of rement scale.

! (2 x 5 = 10 weightage)
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Time : Three Hours Maximum! Weightage
General Instructions C)
1. In cases where choices are provided, students can attend all questionQeach section.
2. The minimum number of questions to be attended from the Sectio rt shall remain the same.
‘3. The instruction if any, to attend a minimum number of quegti rom each sub section/sub part/
sub division may be ignored.
4. There will be an overall ceiling for each Section /P atlis equivalent to the maximum weightage
of the Section/Part. ' @
P
Answer r questions.
- Each qu rrLes 2 weightage.
1) What is annual accretion ? 0
2) What are the conditions to %ﬁl exemption under section 54EC ?
3) What is adjusted total 7
4) Whoisa TRP ? ?\
5) What is tax eva
6) List any fo @nses disallowed in Section 40.
7) What a \eductions allowable from dividend income ?

&
\2§ .

(4 x 2 = 8 weightage)

Answer any four questions.
Each question carries 3 weightage.

8) Briefly explain any 10 exempted income.

9) What is unabsorbed depreciation ?

Turn over
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Mr. Rome used his house property for self-occupation till 1/8/2020 and let out the same f}olr r;rﬁam}ng
period for rent of z 6,000 p.m. Compute his income from house property from the fo O‘iv}cng
details : Municipal value 7 1,00,000, Fair Rent 7 80,000, Standard Rent ¥ 96,000, Municipal tax

16%, Interest on loan 7 10,000

Mr. Sidhu has a residential house property taxable u/s 22. Such property is gcquired 0
12/08/2005 for 7 2,00,000. The property is sold on 1/03/2021 for ¥ 25,00,000. He acquired anot,

residential house on 31/03/2021 for ¥ 17,00,000 for self-occgpatiog. On 1/03/2022, he sold s
new residential house for 7 30,00,000. Compute his capital gain for the AY. 202()

2022-23. \&

Find out the amount of advance tax payable by ABCD Ltd. on specified dates for tho F.Y. : 020-21
: Business income 7 1,75,000, Long term capital gain on 31-7-2020 g 2,50,0 interest
Z 10,000, TDS on business income ¥ 20,550 (:

Computation of tax liability of ABCD Ltd. for the previous year 2020-%

Mr Thomas provides you the following information. Compute his int@ der income from other
sources.

a) % 5,400 received as interest on debentures (Issue Com-pal{ listed in BSE Stock exchange).
b) Rent received from let out property of a building a{ ith plant, machinery and furniture

7 37,500. %
c) Expenses on composite letting is allowed.
d) Depreciation on furniture 3 9,000,Ing@ran 750, repairs 3 3,750.

3
e) Royalty received in respect of book&& 00. He claims expenses on stationery and typing

7 6,000. . \
f) Winnings from Lottery (n %5,000.
g) Unexplained credit i ngk 7 90,000.
h) 76,300 receivec@esﬁ: on tax free debentures (Company not issued).

Smart has computed his ability as under :

Particulars Details Amount
Income fr Q;ss A ( 4,50,000
Long ter %ﬂual gain 20,000

Legs : me from business B u/s 71 14,0607 10,000
%w from other sources 50,000

ross Total Income 5,10,000
&ess' : Deduction u/s 80C to 801 - Total Income 5,109,000 Tax liability 15,080.

Comment on the above computation.

(4 x 3 = 12 weightage)
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Part C

Answer any two questions.
Each question carries 5 weightage.

ompute gross total income of Mr. X in following cases :

D 13731

Source of Income Case 1 Case 2
Income from house property (A) 30,000 40,000
Income from house property (B) (10,000) | (25,000
Speculation income 80,000 (70 0
Business Income (30,000) SC@
Income from activity of maintaining race-horses business (A) | (50, 10,000
Inf:ome from activity of maintaining race-horses business (B) é (6,000),
Income from agricultural business A "iﬁ 000) | 10,000
Short term capital gain (transaction A) \\30,000 (20,000)
Short term capital gain (transaction B) % (10,000) | 5,000
Long term capital gain (transaction A) @Q (30,000) | 45,000
Long term capital gain (transaction B) A 10,000 (2,000)
Income from lottery é\ 40,000

Income from horse races 0 10,000 25,000
Income on card games 4 (5,000) (3,000)
Interest on securities Q 20,000 10,000

i) A, B and{?eme

B Retired iz

>

the ratiomaf 7-2
the tI\;M%:ﬁ rm o Assessment year 2021-22.

N

g&; of a firm sharing profits and IObSeS in the ratio of 7:5:3. In the
the form incurred a loss of 7 1,80,000. On 30t November 2020,
= thoush & snd B continued the business agreeing to share profit/ losses in
: rewiogs year 2020-21, the firm makes a profit of 7 2,25,000. Determine

re the conditiens fir reconstitution, reconstruction and for the dlscontmuance of the

Z
iy
I

sdusilons from husiness income ?

) W
? How is the B sssessed in such cases
N .

t are axpres

That are differant type of sssessrment under Income Tax Act ? ?

(2 x 5 = 10 weightage)
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4.
5.

6. §
% at is Concentration Banking ?

General Instructions
In cases where choices are provided, students can attend all ques@in each section.
The minimum number of questions to be attended from th ion/Part shall remain the same.

The instruction if any, to attend a minimum number o &tl; ns from each sub section/sub part/
sub division may be ignored.

There will be an overall ceiling for each Sectio@at is equivalent to the maximum weightage

of the Section/Part. A
%r A

Ans ny four questions.

Each ion carries 2 weightage.
Define Financial Mana ;
State different cash %niques.
What is the con ecuritization ?
What is Fir&& Break-Even Point ?

Explain Mage Process.

o you mean by Working Capital ?

(4 x 2 = 8 weightage)

Turn over
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Part B

Answer any four guestians

9. :
Budgeting decision in the light of this statement. \< )
10. Explain different forms of Lease Finance. V
11. What is Working Capital ? Briefly explain various factors Setormdnins Haiing o %?equirement

in a firm.

12. A company issues 1,000 15 % debentures of thé face vainsZ B3

13. Initial Investment of a project is Rs. 1,00,000 Cost of TazS2 52

Expected Cash Inflows

Yr. 1 Rs. 25,000

Yr. 2 Rs. 50,000

Yr. 3 Rs. 75,000 %

Yr. 4 Rs. l,O0,00Q

Yr. 5 Rs. 1,5 0
Calculate Discounted P Period.

14. The following iﬁfo a&nsls available in respéct of a firm:
Capi Q:rdte =10 %
l&er share = Rs. 50
*ﬁssumed rate of return on investment = 12 %
@v e effect of dividend policy on market price per share by Walier's formula when dividend
\ea ut ratio is () 0 % ; (b) 40 % ; (c) 100 %.
@,

{4 » 3 = 12 weightage)
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Part C

~ Answer any two questions.
Each question carries 5 weightage.

15. ‘Effective inventory management requires an effective control system for inventories.’ Exle
different tools and techniques used for inventory management. 0

16. Define dividend policy. What are the factors determining the dividend policy ? C)

17. A Ltd wants to raise Rs. 1, 00,000 as capital. The company expects earnings befor irNest and
taxes (EBIT) Rs. 40,000 per annum. The management is considering the followinvt\ atives for

raising the capital: C}
a) Issue 10,000 equity shares of Rs. 10 each.
b) Issue 5000 equity shares of Rs. 10 each and 500, 12 % preft ghares of Rs. 100 each.
c) Issue 5000 equity shares of Rs.10 each and 10 % Debentures of Rs. 50,000.

You are required to calculate earnings per share and adv@ alternative to be used for raising
capital, assuming tax rate of 30 %.

“and the estimated salvage value of the project i traight line method of charging depreciation

is followed. The tax rate is 50 %. The expe;% flows before tax are as follows :

Year \ 1 2 3 4 5

Estimated Tach flow before depreciition

and tax {Rs.lakhs) 4 4 6 8 8 10

You are reguirsd to éetel@'the :

(i} Payback 1% or the investment ;
(i1} Averade Aete of Return on the investment ;

(i} Net i&ent Value at 10 % Cost of Capital ; and

ﬂkﬁm 2fit-Cost Ratio.
§ (2 x 5 = 10 weightage)

18. X Ltd. is thinking of investing in a project costin akhs. The life of the project is five years
a%é
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General Instructions Q
1. In cases where choices are provided, students can attend all quest@n each section.
2. The minimum number of questions to be attended from thesSeévign/Part shall remain the same.

3. Theinstruction if any, to attend a minimum number o, }Qﬁ ns from each sub section/sub part/
sub division may be ignored.

4. There will be an overall ceiling for each Sectio Pg that is equivalent to the maximum weightage
of the Section/Part.

é ion A
A% ny four questions.
Eagh q

ion carries 2-weightage.
1. Whatis Cost Managem@
2. What do you mean b Control ?

3. What do you e@yjero Base Budgeting ?
4. What do yo by Cost centre ?
oMean by Cost reduction ?

briefly about Value engineering.

5. What

cuss briefly about the Economic Value Added Approach.
(4 x 2 = 8 weightage)

Turn over
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11.
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13.
14.

16.
17.

2

- Section B

Answer any four questions.
Each question carries 3 weightage.

What is the nature of Cost Management ?
What is the scdpe of Cost Control ?
Briefly explain the Business Excellence Model.

What are the different responsibility centers ?

D 11587-E

c})/\
v

Narrate briefly the Enterprise Performance Management. C)Q

Discuss briefly the difference between Cost control and Cost reduction?Q
Brielly explain Productivity measurement. O

Section C

Answer any two ques
Each question carries

Briefly explain the tools and techniques ir&%

Briefly explain the direct and indirect ¢ \
Briefly explain the tools and techni %Cost reduction.

! (4 x 3 = 12 weightage)

1
6 (2 x 5 = 10 weightage)
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General Instructions
In cases where choices are provided, students can attend all questio Qeqch section.
The minimum number of questions to be attended from the Se tio@rt shall remain the same.

The instruction if any, to attend a minimum number of qu om each sub section/sub part/

sub division may be ignored.

There will be an overall ceiling for each Section/ l@@s equivalent to the maximum weightage

of the Section/Part.
SQ%

Answ our questions.

Each qu n carries 2 weightage.

What is Cost Audit ?

What do you mean by ial cost ?

What do you mea rnal Audit ?
What do you z¢ali by Management Audit ?

" What do ON;n by Receivable Audit ?

Discuss briéfly about the cost Audit file.

1

@a briefly the punishment to a cost auditor under section 447 and 448 of Companies Act
13 fo

r dereliction of duty.

< @’ (4 x 2 = 8 weightage)

Turn over
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2 D 11587-D

Section B

Answer any four questions.

Each question carries 3 weightage.

What is the nature of Cost Audit ?
What is the scope of Management Audit ?

&
D
Discuss briefly about Cost Accounting Standards. \C}
What are the professional ethics in the Cost Audit ? \/
Explain the merits of Cost Audit. C)v
Discuss briefly the rights and responsibilities of a professional cost aud@
counting ?

What is the difference between the Cost Accounting and Manage

! (4 x 3 = 12 weightage)
Section C \&
Answer any two qu @

Each question carri htage.
Briefly explain the difference between Intﬂ@iit and External Audit.

Briefly explain the types of Manageme dit.
g’it.

Briefly explain the limitation of C@
! (2 x 5 = 10 weightage)

v
o
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Time : Three Hours Mulmu?\G(Welghtage
General Instructions ;Q

1. In cases where choices are provided, students can attend all qies in each section.

2. The minimum number of questions to be attended from t&c ion/Part shall remain the same.

3. The instruction if any, to attend a minimum number Ntt ns from each sub section/sub part/
sub division may be ignored.

4. There will be an overall ceiling for each Sectio%g that is equivalent to the maximum weightage

of the Section/Part.
§ tion A
ny four questions.

Ei tion carries 2 weightage.
1. Whatis GST ?

2. What do you mean b egate turnover ?

3. What do you %’ everse charge ?

4. What do yo@ by Taxable person in GST ?
5. Whatfdo yof mean by Assessment ?

6. D1 %ﬁeﬂy about the GST Portal ?

7 at are the goods exempt from GST ?

< ) (4 x 2 = 8 weightage)

Turn over
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Section B

Answer any four questions.
Each question carries 3 weightage.

What are the features of GST ?
Who are the persons liable to pay the GST ?

Discuss briefly about Input Tax Credit. < 0,

Explain the merit and demerits of GST.

How do you assess the unregistered persons ? C)Q

Discuss the concept Search and Seizure. Q

What is the difference between the Direct and Indirect Tax ?

! (4 x 3 = 12 weightage)
Section C &
Answer any two ques@
L

Each question carries ge.
Briefly explain the procedure for the GST Regi n.

Briefly explain the types of Assessment T.

Briefly explain the GST Tax structbé

(2 x 5 = 10 weightage)
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General Instructions Q

. In cases where choices are provided, students can attend all quest@n each section.

The minimum number of questions to be attended from thesSecrign/ Part shall remain the same.

The instruction if any, to attend a minimum number o N{tl ns from each sub section/sub part/
sub division may be ignored.

There will be an overall ceiling for each Sectio Paw that is equivalent to the maximum weightage
of the Section/Part.

rt A
ny four questions.
ion carries 2 weightage.

What do you mean b ic Revenue ?

What is Public Finance %

. What do you me ax incidence ?
What is G @\cﬂ ?

Whatyis e added tax ?
k‘ the different classification of budget ?

iscuss briefly the sources of Government revenue.

(4 x 2 = 8 weightage)

Turn over
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Part B

Answer any four questions.
Each question carries 3 weightage.

What is the nature of Public Finance ?
Briefly explain the methods of tax evasion.
Explain the concept Deficit financing.

Explain the Public Finance in India.

D 11587-B

O)/\
v

What is the relevance Income tax ? C)Q

Discuss the role of taxation in saving. Q

What are the reforms in indirect tax ?

4
Part C \&

Answer any two ques
Each question carries .gntage.

Briefly explain the financial relationship be entral and State.

Briefly explain the models of tax incide;\

Briefly explain the GST Authoritieé 1ts structure.

(4x3=

12 weightage)

] (2 x 5 = 10 weightage)

&
v
85}

v
o
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0. of Questions : 20
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INSTRUCTIONS T E CANDIDATE

Time : 15 Minutes

1. This Question Paper carries Mult1 hoice Questions from 1 to 20.

2. Immediately after the i@nent of the examination, the candidate should check
that the question @s pplied to him/her contains all the 20 questions in serial

order. ?\

3. Writet , Register Number and the Date of Examination in the space provided.

4. aMstion is provided with choices (A), (B), (C) and (D) having one correct answer.

$ oose the correct answer and enter it in the main answer book.
% . Candidate should handover this Question paper to the invigilator after

15 minutes and before receiving the question paper for Part B Examination.
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MCM 3E (M) 02—CONSUMER BEHAVIOUR

Multiple Choice Questions :
1. Repeat purchase is closely related to the concept of :
(A) Brand image. (B) Brand loyalty.

(C) Brand equity. (D) Brand culture. 0

2. Any individual who purchases goods and services from the market for his/her end-\és)alled

a
(A) Customer. (B) Purchaser. ?\V

(C) Consumer. (D) Allthese.
3. In terms of consumer behaviour ; culture, social class, and referen up influences have been
related to purchase and .
(A) Economicsituations. (B) Situation h’nhlences.
(C) Consumption decisions. (D) Physio% influences.
4. The cultural shift toward hasr L@n more demand for casual clothing and
simpler home furnishings.
(A) Liberal political causes. onservative political causes.
(C) Informality. ) Downsizing.
5. The buying process can be trig% v a(n) when one of the person’s normal
needs—hunger, thirst, sex—risel\to level high enough to become a drive.
(A) Awareness. (B) External stimuli.
(C) Internalsti Q (D) Experiential motivation.
6. The place in th ingss buying behaviour model where interpersonal and individual influences
might interagtys Called the .
(A) Er&nemt. {B} Response.
( Stinuli. {D} Buying center.
7. %{1 ying team is asked by the purchasing department to rank the importance of reliability,
rability, price, and other attributes of an item, then the team is going through a business buying
process stage called .
(A) Problem recognition. {8y {eneral need description.

(C) Product specification. {13t Propozal solicitation.
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(A)

(B) 70 % of the total popilatisn locks for quakity serviess and is willing to pay higher prices.

(C) Consumers beligvs that higher prices indicate higher guality or prestige.

Primary reference groups include —

(A) College students. {8y Office colleagues.

(D) Most congumers feel $hat the prics i nelually affordable. 0&

(C) Family and close friends. (03 Sports groups. ?y
Which of Maslow’s needs involves the desire for self-fulfillment, to become z@ one is capable

of becoming ? Q
(A) Safety. (B) Self-actualization.o

(C) Physiological. (D) Belongingness.]
Which of the following is the most valuable piece of informa#fon foP determining the social class of
your best friend’s parents ? \

(A) The number of years schooling that they .

(B) Their ethnic backgrounds. @

(C) Their combined annual income. A@

(D) Their occupations. \

are factors that ha en shown to affect consumer behaviour.
(A) Brand name, quality, #ewness, and complexity.

(B) Advertising, ma:@aroduct, and price.

(C) Outlets, strat% oncept, and brand name.
1.

(D) Quality, %{. ing, product positioning, and strategy.
Which of the\ img is NOT part of group influence ?
ial

(A)

lass. {B) Social Group.

(f@aference Group. (D) Personality.
@61 g to research , there are four factors that influence consumer buyer behaviour :
A) Psychological, persenal, social, CRM systems.
(B) Cultural, organizational, personal, psychological.

(C) Cultural, social, personal, psychological.

(D) None of the above.
Turn over
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4 D 11587-A

Mobile technology affects consumer behaviour in which of the following ways ?
(A) It facilities the use of location based services.
(B) TItstops consumers comparing prices in store.
(C) It makesconsumer decisions very complicated.

(D) 1Itslows down consumer decision making. 0

It is important for marketers to devise communications that offer and Zre placed

in media that consumers in the target market are likely to use.

(A) Consistent message about their products. ?‘

(B) Better pricing.

(C) Product information to the customers. OQ

(D) A new marketing strategy.
Repeat purchase is closely related to the concept of : 4

(A) Brand image. (B) Bran &

(C) Brand equity. %ture
Understanding consumer buying behaviour 1@ The answers are often locked deep within
the consumers head :

(A) How much money is the consu 1lhng to spend ?

(B) How much does the cons m ed the product being offered for sale ?

(C) How much does a disc unt or a coupon affect the purchase rate ?

(D) How do consum spond to various marketing efforts the company might use ?
Is never, simple, yet u anding it is the essential task of marketing management :
Under the difference between primary and secondary data.

Con\ buying behaviour.

Br personality.
’L Early Adoption.

'ms of behaviour; culture, social class and reference group influences have been related to

purchase and
(A) Economic situation. (B) Situationalinfluences.

(C) Consumption decisions. (D) Physiological influences.
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MCM 3E(M)02—CONSUMER BEHAVIOUR ?\/
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: Three Hours mum : 30 Weightage
General Instructions (Not applicable to SDE/Priv udents)
In cases where choices are provided, students can attend a tions in each section.
The minimum number of questions to be attended fro e Section/ Part shall remain the same.

The instruction if any, to attend a minimum of questions from each sub-section/
sub-part/sub-division may be ignored. %/
There will be an overall ceiling for each S% art that is equivalent to the maximum weightage

of the Section/Part. \
&art A
) nswer any four questions.
% questibn carries 2 weightage.
Write a short note o mer Behaviour.

What is the infl attitude in Consumer Behaviour ?

What is pro\@sitioning ?

Write,a rWn consumer research.

5. Wi short note on brand personality.
6. do you mean by subliminal perception ?

t
c;zgrhat is SERVPERF ?

(4 x 2 = 8 weightage)

Turn over
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2 D 11587

Part B

Answer any four questions.
Each question carries 3 weightage.

Write about the interdisciplinary nature of Consumer Behaviour.

Write a note on Jungian theory of personality.

What do you know about consumer attitude ? Examine the attitude models.

Examine the criteria considered for selecting market segmentation. \< )

Explain any five methods of service quality measuring techniques. C}Q
What do you know about CRM ? Examine various steps in building C%
Explain the Online purchase decision process. O

| <\

Answer any two ques

(4 x 3 = 12 weightage)

Each question carries glitage.

What do you mean by Consumer Behaviour ? Explain about Howard Sheth Model.

What are the marketing, personal and Qgﬁ gical factors influencing the behavioural pattern
of consumers ?

Examine the nature and features@msumer Behaviour.
What do you mean by %é‘f& Segmentation ? Examine the important forms for market

segmentation.
Q (2 x 5 = 10 weightage)
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Multiple Choice Questions :

1. Catalogues, magazines, newspaper and invitations to organization-sponsored events are associated

with the marketing mix activity of . &
(A) Manufacture. (B) Production. 0
(C) Promotion. (D) None of these. < )

2. Which of the following statements about newspapers as an advertising medium i@

(A) Newspapers have excellent local reach potential. : ?“

(B) National companies rarely use newspapers except in conjunction w cal distributors of
their products. Q

(C) Color reproduction is not very good. O

(D) All of the above. &4

3. The primary purpose of a pioneering advertisement is t\
(A) Promote a specific brand's features and b %

(B) Inform the target market.
(C) Show one brand's strengths relative %se of competitors.
(D) Reinforce previous knowled% roduct.
4. Infomercials often resemble other t of television shows, including :
(A) Talk shows. (B) Live, audience-participation shows.

(C) News shows. (D) All of these.
5. Which type of promot?!ﬂ tool is non-public, immediate, customized, and interactive ?

(A) Segmg advertising. (B) Direct marketing.
(C) Br@tact& (D) Publicrelations.

6. The osMrtant element of “marketing mix”is :

he product. (B) The price of the product.
% ) The advertising support. (D) A sound distribution network.
O. Corporate advertising concentrates on :
(A) Recruitment. (B) Organisational personality.

(C) Brand Personality. (D) Product personality.
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If a company gives false message to the customers, it is known as:
(A) Obscene ads (B) Subliminal ads.
(C) Deception. (D) None of these.
The specific carrier within a medium is called :
(A) Media Carrier. (B) Media Bus.

(C) Media Van. (D) Media Vehicle. \C)

What is the next step after “closing the sale” in personal selling process ? ?\
(A) The opening. (B) Need and problem identiﬁc@

(C) Dealing with objectives. (D) Follow up.

What are the objectives of personal selling ? O

(A) Close a sale. (B) Know hov/v{éql with buyer.
(C) Preparing good presentations. (D) All of%%

What is ATDA ?
(A) Attention Interest Desire Action. ( %ﬁ Interest Desire Action.
(C) Attention Interest Design Action ﬁi Attract Interest Design Action.
The most critical impact to a sales o ion affected by down-sizing is that :
(A) The sales team is de-mpti .
(B) The company mu ;ulate sales budgets.
(C) The sales wor %st be redistributed.
(D) CustomeQﬁy change suppliers due to severed relationship with salesperson.
An effective K an objective should be :
(A) , Pregige, measurable, and time specific.

eneral, measurable, and flexible.

% Profitable, subjective, and measurable.
< ) (D) Precise, profitable, and flexible.

Turn over
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15. The most frequently used type of compensation plan is a :

(A) Straight salary compensation plan.

(B) Straight commission compensation plan.

(C) Combination compensation plan.

(D) Weighted compensation plan. &
16. There are three interrelated elements of rewards for salespeople. One of the el Qﬁ

Non-financial compensation and includes : f}

(A) Recognition dinners, certificates of achievement, and features in sales WMI‘S.

(B) Larger accounts and sales territories. (‘V

(C) Personal development opportunities, merit salary increases, rcgzions.
(D) Promotions, certificates of achievement, and larger sales te .

17. A company’s compensation plan should reflect its overall mark:in ategy. For example, if the

strategy is to grow rapidly and gain market share, the com on plant might include :

2

(B) Rewards for account management.
(C) Alarger commission component coup%% new-account bonus to encourage high

(A) Encouragement for team selling.

sales performance. A
(D) Incentives to manage the prod c‘%
18. In which type of compensation plﬁ%ﬁ

(A) Commission based compenhgation plans.

no incentives ?

(B) Straight salary co ation plan.
(C) Territory volum ensation plans.
(D) Profit maygi venue based sales compensation plans.
19. The content text of a message contained in an advertisement is called ?
(A) Ad <® (B) Secript.
(C)¢ Body. (D) Advertising appeal.

20 mong the following isthe right sequence of copywriting process ?
) Planning, research, organisation, writing, checking, proof reading, editing, revision.
% (B) Research, planning, organisation, writing, checking, proof reading, editing, revision.
(C) Planning, research, organisation, writing, checking, editing, proof reading, revision.

(D) Research, planning, organisation, writing, checking, editing, proofreading, revision.
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Pa;
Answ r questions.

er
Each qu&rﬁes 2 weightage.
?

What do you rnean by advertising ?

What is sales promotion ? !

What is social advertisi

Write a short note on meeting.

What is Delphi
What is m L@( decision ?

Write a $hortflote on salesmanship.

§ Part B

N ok ®whd e

(4 x 2 = 8 weightage)

Answer any four questions.
Each question carries 3 weightage.

8. Discuss the role of advertising in an economy.

9. What are the important pre-testing methods of evaluation advertisement effectiveness ?
Turn over
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Examine the important functions of advertising.
Explain any three among the following terms :
a) Retail advertising.

b) Service advertising.

¢) Professional advertising. 0&

d) Direct action advertising.
Write about testing of an advertisement. Examine the different post testing method Ca& the
effectiveness of advertising.

Discuss the basic elements of sales management. Yy
-

What are the important principles of design and layout of an advertisemen

Q(ti x 3 = 12 weightage)

Part C

Answer any two questions. ;{

Each question carries 5 weigh
Examine the important participants in advertising. %\
What is an advertisement copy ? Discuss the imp@
Write down the activities comprising creativ a
What do you know about advertisement I\Q

advertisement budget ? s

atures of advertisement copy.
sk process of an advertisement copy.

? What are the important methods of framing the

(2 x 5 = 10 weightage)
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MCM 3E (H) 02—MANAGEMENT TRAINING AND DEVELOPMENT
Multiple Choice Questions :
1. Which of these is an off-the-job training method ?
(A) Television, (B) Job rotation.

(C!) Orientation Lraining. (D) Coaching. 0

2. Which of the following is not a method of on the job training ?

(A) Bupervision. (B) Jobinstruction.

(C) Role play. (D) Job rotation. C}?\
3. The following is (are) the benefit (s) of training : Q

(A) Inereascd productivity. (B) Reduced acciden@

(C) Reduced supervision, (D) Any of th&ﬂbke.

4. The most flexible type of training in which the emplo ar®dtrained while performing the tasks
and responsibilities associated with the job is classﬁi@

(A} Informal training. rmal training.
(C) On the job training. %ff the job training.
5. is a first main o@ function of personnel management.
(A) Training. (B) Selection.
(C) Procurement. 4 (D) Development.
6. Development concerne@b
(A) Immedi ormance. (B) Succession planning.
(C) Car %1 (D) All of the above.

7. In gene@ning is related to

onceptual. (B) Developmental.

ﬁ) Technical Aspects. (D) Human skills.

1
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8. The evaluation training model was developed in the year :
(A) 19865. (B) 1970.
(C) 1975. (D) 1980.
9. The following is vertical expansion of the job :
(A) Job rotation. (B) Job enrichment.

(C) Management by objectives. (D) All of the above. \C)

10. The cognitive domain hierarchy of learning starts with : ?\
(A) Knowledge. (B) Receiving. C}
(C) Perception. (D) Motivation. Q

11. Which of the following is a technique of evaluation ? O

(A) Longitudinal or time series analysis. 4
(B) Transfer validity. \&
(C) Inter organizational validity. Q@
(D) None of the above. @
12. In employee training, the last stage for t ’m& on the job training is to :
(A) Presentthe information. %(B) Prepare the learners.
(C) Do the follow up. 0 (D) Practice the trainees.
13. Which of the following is %ethod of Individual training need identification ?
(A) Attitude survv (B) Work sample.

(C) Exit inte@s

14. The followin od is used to give to trainees the important information in permanent form for

(D) Interview.

immediat®of future use :

ture methods. (B) Conference.

Written instructional method. (D) Training Within the Industry (TWI).
G@le following is vertical expansion of the job :
(A) Job rotation. (B) Job enrichment.

(C) Management by objectives (MBO).(D) All of the ahove.
Turn over
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Which are the four main theoretical perspectives on learning ?
(A) Behaviourism, cognitivism, sociocultural and economic theory.
(B) Behaviourism, socialism, constructivism and feminism.

(C) Behaviourism, socialism, agency theory and positive psychology.

The major difference between training and education is that :

(D) Behaviourism, cognitivism, experiential learning and social learning. C)O
(A) Education refers more to acquiring specific skills. ?y
(B) < )

Education is more closely related to learning a particular job.
(C) Training provides more general knowledge. Q
(D) Training narrows the range of responses while education ens the range.
Which item is NOT an example of an indirect training cos&‘

(A) Overtime. (B) Incr@c p.
(D) p
S Py 8

(C) Room and food charges. uctivity.

The kind of learners who uses the training res &t’cmg their hands on the task are classified
as: &
(A) Auditory learners. % ) Tactile learners.

(C) Massed learners. (D) Visuallearners.
The learners who prefer le g by group work practices are called :
(A) Collaborative L(@G. (B) Individual Learners.

(&) DependeQi ners

(D) Associative Learners.
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1. In cases where choices are provided, students can attend al]_gkstions in each section.

2. The minimum number of questions to be attended from ¢heRection/Part shall remain the same.

sub division may be ignored.

3. The instruction if any, to attend a minimum numbe§ @stions from each sub section/sub part/

4. There will be an overall ceiling for each S(Q%rt that is equivalent to the maximum weightage

of the Section/Part. \
%’art A
B

A any four questions.
Es& question carries 2 weightage.

1. Define the term lear 1n

2. What is Trammq~
3. Write a shor he term ‘On-the-job training’.

4. Write a bv exper1ent1al learning theory.

5. ou mean by training need analysis ?
6 @are non-projective aids ?
%’hat‘, is Jigsaw method ?

O (4 x 2 = 8 weightage)

Turn over
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Part B

Answer any four questions.
Each question carries 3 weightage.

8. What are the important stages in training process ?

9. Explain the key elements of TQM. 0&

10. What are the important on-the-Job training methods for management personnel ?

11. What do you know about attitudinal training methods ?

12. Differentiate training and development.
13. Explain the factors to be considered during the selection process of the tzai Qmethods
14. What is off-the-job training ? Explain any five methods. OQ
4 (4 x 3 = 12 weightage)
Part C &

Answer any two questfo
Each question carries

15. What do you mean by management develop process ? Explain its nature and importance.
16. What do you know about training proces 1te down various stages in the training process ?
17. What are the emerging trends in tr @nd development ?

18. What do you know mean by tSe ies and training aids ? Illustrate the layout for training

session.
Q (2 x 5 = 10 weightage)



D 11584-A (Pages : 4)

THIRD SEMESTER P.G. (CBCSS) DEGREE [REGULAR] EXAMINATION
NOVEMBER 2020 ‘

(SDE)

M.Com.
MCM 3E (H) 01—INDUSTRIAL RELATIONS MANAGEMENT
(2019 Admissions)

f v

W

DD

MM

A

Date of Examination :

Time : 15 Minutes

FN/AN

INSTRUCTIONS T

@No. of Questions : 20

CANDIDATE

1. This Question Péper carries Mult$ ﬁéice Questions from 1 to 20.

2. Immediately after the com:@nent of the examination, the candidate should check

that the question pie pplied to him/her contains all the 20 questions in serial

order. ?\

3. Wri

&0% the correct answer and enter it in the main answer book.

Candidate should handover this Question paper to the invigilator after

% e, Register Number and the Date of Examination in the space provided.

ite t
4. EaW\tion is provided with choices (A), (B), (C) and (D) having one correct answer.

C} 15 minutes and before receiving the question paper for Part B Examination.




































































































































































































































